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E-democracy can be described as a way for the public to engage online with democratic issues that may be of interest or importance to them. E-democracy activities can be: top-down – being managed and facilitated by government
agencies or their representatives within set frameworks or boundaries, or bottom-up – being initiated mainly by the public with less formal boundaries, but with the intention of fitting them into decision-making processes
In the Czech Republic, this concept has been used for the first time by a relatively new political party called Věci
veřejné (Public Affairs). Public Affairs is a party which was founded as early as 2001, but it was not until the year 2010
that it was elected into the Czech Parliament for the first time. The party puts stress on direct democracy and on close
cooperation with citizens. It was the first party in the Czech Republic that started using the concept of e-democracy in
the form of so-called “internal referendums”. This contribution aims to analyse the level of success and effectiveness of
this new tool of direct democracy, including its positive and negative impacts. On the Czech political scene, this concept of e-democracy is an utterly new and exceptional phenomenon. If it proves to be successful, it will be copied and
used by other political parties as an integral part of their management process.
Key words: E-democracy, Internet, Political Strategy, Public Affairs (Czech conservative liberal political party),
Voters.
Е-ДЕМОКРАТІЯ В ЧЕХІЇ ЯК ІНСТРУМЕНТ ПОЛІТИЧНОГО ПАРТІЙНОГО КЕРІВНИЦТВА
Іржі Душок
Коледж європейських і регіональних досліджень
вул. Жижкова, 4/6, Чеське Будейовіце, 370 01, Чеська Республіка. E–mail: dusek@vsers.cz
Е-демократія може бути використана як онлайн метод з демократичних питань при роботі з громадськістю.
Діяльність е-демократії може здійснюватися двома шляхами: зверху вниз – управління за сприяння державних
органів або їх представників у межах встановлених рамок та меж; знизу вгору – ініціюється, головним чином,
громадськістю, з менш формальними кордонами, але з метою встановлення їх у процесах прийняття рішень.
У Чеській Республіці ця концепція вперше була випробувана при реструктуризації політичної партії під назвою VECI veřejné (зв'язок із громадськістю), заснованої ще в 2001 році, але не функціонуючій до 2010 року,
коли вона була обрана до парламенту Чехії. Партія ставить акцент на пряму демократію та тісну співпрацю з
громадянами, використання концепції е-демократії у вигляді "внутрішнього референдуму". Ці заходи мають на
меті проведення аналізу рівня успіху та ефективності нового інструментарію прямої демократії, у тому числі
його факторів позитивного і негативного впливу. На чеській політичній сцені концепція е-демократії є абсолютно новим, винятковим явищем. При успішній адаптації вона буде скопійована і використана іншими політичними партіями в якості невід'ємної частини їх процесу управління.
Ключові слова: е-демократія, Інтернет, політична стратегія по зв'язках з громадськістю (Чеська консервативна ліберальна політична партія), виборці.
PROBLEM STATEMENT. The significance of the
Internet is growing with the growing number of its users and the growing popularity of fast broadband connections. Each of us can see at least one web presentation on the Internet every day which is rather “out of
place”, or a presentation the contents of which are not
likely to attract visitors... The magic does not lie in an
organisation having a presentation on the Internet but
in what it contains, how it looks and what it can “do”.
Unfortunately, many organisations today are not fully
aware of this fact. The potential lying in areas still not
permeated by the Internet has been discovered by many
companies and political parties are following the suit
since they see great potential in this area of political
marketing. If in 1981 only 3,000 users were using the
Internet worldwide, the number today exceeds one billion [1]. In the Czech Republic, the number of users
has reached 6,108,435 users (07/2012).
EXPERIMENTAL PARTS AND RESULTS OBTAINED. E-democracy. E-democracy (a combination

of the words electronic and democracy) refers to the
use of information technologies and communication
technologies and strategies in political and governance
processes. Democratic actors and sectors in this context
include governments, elected officials, the media, political organizations, and citizens/voters. E-democracy
aims for broader and more active citizen participation
enabled by the Internet, mobile communications, and
other technologies in today's representative democracy,
as well as through more participatory or direct forms of
citizen involvement in addressing public challenges
[2]. E-democracy is a relatively new concept, which
has surfaced out of the popularity of the Internet and
the need to reinvigorate interest in the democratic process [3]. Access is the key to creating interest in the democratic process [4]. Citizens are more willing to use
Web sites to support their candidates and their campaign drives [5]. The research indicates that the political process has been alienated from ordinary people,
where laws are made by representatives far removed
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from ordinary people [3]. The goal of e-democracy is
to reverse the cynicism citizens have about their government institutions [6]. However, there are doubts
about the real impact of electronic and digital tools on
citizen participation and democratic governance, and
warning against the "rhetoric" of electronic democracy
[7].
History of e-democracy in the Czech Republic.
Most of advanced democracies all over the world are
witnessing decreasing election turnouts and growing
disinterest and apathy of voters towards politics. Representative democracy, in which individuals are selected in a process of majority voting who then represent the interests of their voters and vote on issues
related to social choice is thus undergoing a deep crisis,
the consequence of which, apart from low turnout, are
stalemate results in many parts of Europe. An ideal
method of making voters more interested is more a
frequent use of direct democracy, in which social
choices are made directly by citizens based on rules of
majority voting [8]. However, direct democracy is very
expensive. In the conditions of the Czech Republic, a
state referendum costs about CZK 500 million. It is

thus much cheaper and more effective to use the Internet.
The first country in the world where it was possible
to vote via Internet in state-wide election was Estonia
in local government elections in 2005. Even though
this was not the historically first on-line election in
practice (it was possible to vote via the Internet in primary elections of the Democratic Party in Arizona in
2000 and in Michigan in 2004, or in several referendums in the Swiss town of Geneva), Estonia was the
first country which enabled this type of voting in elections with a nation-wide significance. Among the main
reasons why Estonia is introducing the possibility of
Internet voting are a high turnout and motivation of
young people to vote. As a result of higher turnout, the
elections more realistically reflect the actual preferences of society. It can thus be said that such elections
contribute to further development of democracy. A
higher turnout can also mean the inclusion or exclusion
of some voted representatives. According to authors of
the project, a possibility of organising this kind of elections belongs among basic entitlements of an information society [9].

Table 1 – Voter turnout in the Czech Republic (in %)
Results of Elections
Chamber of Deputies
Regional Councils
Local Governments
European Parliament
Referendum on Accession of the Czech Republic to the European
Union

1994 1996 1998 2000 2002 2003 2004 2006 2009 2008 2010
76,41 74,01

58,00

64,47

33,64
60,68

45,02

In the Czech Republic, some elections are taking
place almost every year; the year 2010 was sometimes
called a “super election year” when three elections took
place – general elections, municipal elections and senatorial elections. The higher frequency of elections thus
leads to higher and higher professionalization of election campaigns where even foreign specialists are hired
to manage the elections. The Czech Social Democratic
Party (ČSSD) has tried in the past few years to understand the public opinion on various issues using marketing surveys, in order to address the so-called median
voter. In a way, the Czech Democratic Party can be
considered a predecessor of e-democracy in the Czech
Republic. This political party did not allow its party
members or the public to vote directly but was surveying their stance on certain issues. The first political
grouping which started to intensively use so-called edemocracy in the Czech Republic was the Public Affairs party (Věci veřejné). It has already happened in
the past that the Public Affairs party included in their
political programme a commitment that if they get into
the House of Parliament, members and supporters of

62,60

29,62
43,39

40,30
46,38

28,32

48,50
28,22

55,21

the party will co-decide on further direction of the party in internal electronic referendums. At that time, no
one could foresee that the Public Affairs party would
become a Parliament party and on top of that such a
significant player on the Czech political chessboard. It
was thus historically for the first time that, in July
2010, some Czech citizens decided over the Internet in
an intra-party referendum whether the Public Affairs
party will become a member of the coalition, together
with the Civic Party (ODS) and the conservative
grouping TOP 09.
History of the public affairs party [10]. The Public
Affairs party was founded in 2001 as a party of citizens
who wanted to solve problems in the capital city of
Prague, especially those which, for some reason, were
not solved by the city hall. In 2001, the Public Affairs
party won one mandate in the municipal council of
Prague 1 and was active in opposition. In 2005 and
2006, local cells of the Public Affairs party started up
in Prague 7, in Černošice and in Kostelec nad Orlicí.
At present, local organisations are present in all regions
and are expanding rapidly.
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In the 2006 elections, the party got surprising 22%
of votes in Prague 1 and became the runner up in the
election. In 2008, the Public Affairs party ran in Senate
elections where its two candidates (in the competitive
districts of Prague 1 and Prague 5) were not elected but
finished in top spots. The Public Affairs party also ran
in European Parliament elections and got 2.40% of all
votes which was the best result of all non-parliament
parties and even exceeded the parliamentary Green
Party.
In 2010, the party was led into Parliament elections
by its new leader Radek John, a former journalist and
TV reporter who was elected a leader in 2009 in a historically first direct on-line election in the Czech Republic. In the 2010 Parliament elections, the Public
Affairs party got the total of 10.88% of votes and won
24 mandates. However, in local government elections
(10/2010), the Public Affairs party won only 304 local
representatives (0.29%) from the total of 62,178 elected representatives.
Positive and negative aspects of internal public affairs party referendums as a tool of political party
management. Direct democracy of the Public Affairs
party consists of three basic pillars: strong public
awareness, maximum participation of each interested
individual in the decision-making process and systematic public control of activities, including financial
management. Application of these fundamentals to the
internal workings of the party requires meticulously
elaborated methods, rules and constant feedback between the highest officials, functionaries, members and
even supporters (registered members). In practical
terms, however, Public Affairs’ internal rules do not
differ significantly from statutes of other parties which
do not label themselves as direct democracy parties. It
can even be said that authors of Public Affairs’ statutes
did not carefully consider processes which are necessary in the area of intra-party democratization in order
for a party to be considered a direct democracy party.

On 28 August 2012, 135 referendums were organised on the party's web pages, on topics concerning
safety, transport, education, health care etc. In the
summer of 2010, several opinion polls were held during coalition negotiations. These opinion polls were
held to voice an opinion on specific chapters of the
proposed coalition agreement and served as feedback
to Public Affairs’ politicians. Apart from these opinion
polls, Public Affairs’ ballots were voted on.
The difference between opinion polls and referendums is very clear. Opinion polls are of only informative value to the party leaders. Referendums are binding. It is a positive development that a political party
can identify the opinions of its voters and supporters
but it is also connected with crucial problems:
− the representative nature of voting;
− the technical issues connected with voting;
− the registration of new members and supporters.
Only 22 percent of registered supporters took part
in Public Affairs’ referendum on the creation of a government coalition in July of 2010. It should be noted
that 16,873 people had the right to vote on whether the
coalition government should be formed or not. Only
2,912 people (78.13% of voters) agreed with Public
Affairs’ participation in the coalition, 815 registered
members were of the opposite opinion (21.87%). Entitled to vote were only members and supporters who
had registered no later than by the day of the Parliament election (28-29 May 2010). According to
HRONÍK [13], this is a paradox if we consider that up
to 8.5 million of voters could have come to the election
and 5.2 million of them really cast their ballot. In this
context, it seems almost comical that the future of a
possible government should lie in the hands of several
thousand people (through an on-line referendum) from
a party which finished fifth in the election.

Figure 1 – Public Affairs (Věci veřejné), abbreviated to VV, a conservative liberal political party in
the Czech Republic [11]
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At the turn of July and August, ballot leaders for
the October 2010 municipal elections were voted on.
Predominantly young inexperienced politicians became
the ballot leaders (e.g. the ballot leader in Ústí nad Labem – age 23 years etc.). Over 17 percent of registered
supporters took part in the vote, i.e. about 3,500 people. Subsequently, the ballots for municipal elections
had to be approved by the party committee. There were
more than 500 candidates, so, on average, each candidate received seven votes. Theoretically speaking, in
some cases it was enough to persuade four registered
Public Affairs supporters in order to win the first place
in the ballot [14]. In one of the election districts, no one
got a vote; in another district two candidates got the
same amount of votes – again, a phenomenon relatively
unlikely if there were a higher number of voters. The
same applies to a situation where a candidate gets 100
percent of votes. Even that has happened. The amount
of votes each candidate received is kept secret. The
selection of candidates for the Senate was not done in
this way for precautionary reasons.
According to Public Affairs, the technical provisions of the voting were at a very high and professional
level. Registration on the Internet is verified through a
mobile phone (using a text message), by an activation
code and by email. However, it is obvious that if anyone wanted to manipulate the voting, it would suffice
to buy several SIM cards (at a price of approx. CZK
50-100). In 2008, organisers of a Czech singer popularity competition Český slavík (Czech Nightingale) experienced how SMS voting can be severely manipulated when one of the female singers invested about
CZK 100,000 in SMS voting. In case of Public Affairs
voting, much less money would be needed. Another
problem connected with registration is how to prevent
an influx of political careerists who are only joining the
party with some tangible profit in mind and who can be
potentially very successful in the voting process. One
of the options would be a waiting period for full membership.
CONCLUSIONS. The attempt to introduce edemocracy in the Czech Republic using referendums
and opinion polls within the Public Affairs political
party is no doubt a laudable initiative. However, this
concept is still fraud with shortcomings and, at times,
resembles more a cheap populist gesture than direct
democracy. If intra-party referendums should be taken
seriously, their security would have to be indisputable
– e.g. based on an electronic signature or using a personal ID with an integrated chip, as is the case in Estonia. Mistakes similar to those which happened during a
referendum on the creation of a government coalition
would have to be avoided. The referendum had to be
repeated due to technical problems (with a server) and
also because some voters complained that after clicking
“NO”, the system displayed “YES” for the creation of
a government. If such voting decides on a 4-year political direction of a country, these mistakes are unacceptable. The current system of voting unfortunately

does not take into account a targeted attempt at misuse
by an individual (a purchase of several SIM cards and
multiple voting) or by an organized group of, for example, university students who could block a proposal
for e.g. the introduction of tuition fees at universities.
In view of the fact that the voting and the related service is provided by an external company called NetServis, it is plausible to also anticipate other eventualities, such as a hacker attack or a misuse of results by
the external company. In this context, it is not surprising that the interesting idea of participation of members
and supporters of the party in its policies is becoming
more of a media burden which negatively influences
the party’s popularity. And it is also one of the causes
of its poor performance in the municipal elections of
autumn 2010. The present popularity of the Public Affairs party is about 0.9% (5/2012). However, despite all
the problems mentioned above, another Czech political
party is contemplating the introduction of Internet referendums – the Czech Social Democratic Party
(ČSSD). Internet voting is cheap and, most of all, it is
simply “in”.
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Е-ДЕМОКРАТИЯ В ЧЕХИИ КАК ИНСТРУМЕНТ
ПОЛИТИЧЕСКОГО ПАРТИЙНОГО РУКОВОДСТВА
Иржи Душек
Колледж европейских и региональных исследований
ул. Жижкова, 4/6, Ческе Будейовице, 370 01, Чешская Республика. E–mail: dusek@vsers.cz
Е-демократия может быть использована как онлайн метод в решении демократических вопросов, при работе
с общественностью. Е-демократия может осуществляться двумя путями: сверху вниз – управление при содействии государственных органов или их представителей, в пределах установленных рамок и границ; снизу вверх
– инициируется, главным образом, общественностью, с менее формальными границами, но с целью установления их в процессах принятия решений.
В Чешской Республике эта концепция впервые была опробована при реструктуризации политической партии под названием VECI veřejné (связь с общественностью), основанной еще в 2001 году, но не функционировавшей до 2010 года, когда она была избрана в парламент Чехии. Партия делает акцент на прямую демократию
и на тесное сотрудничество с гражданами, использование концепции е-демократии в виде "внутреннего референдума". Целью этих мероприятий является анализ уровня успеха и эффективности нового инструментария
прямой демократии, в том числе его факторов положительного и отрицательного воздействия. На чешской политической сцене концепция е-демократия является совершенно новым, исключительным явлением. При успешной адаптации опыт ее применения будет использован другими политическими партиями в качестве неотъемлемой части их процесса управления.
Ключевые слова: е-демократия, Интернет, политическая стратегия по связям с общественностью (Чешская
консервативная либеральная политическая партия), избиратели.
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